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The development of the halal industry in Indonesia requires Micro,
Small, and Medium Enterprises (MSMEs) to improve their readiness in
fulfilling halal compliance requirements. This study aims to examine
the influence of understanding halal regulations, perceptions of
certification benefits, and ecosystem support on halal compliance
readiness among MSMEs in Indonesia. This research employs a
quantitative approach using survey data collected from 150 MSME
owners or managers. Data were obtained through a structured
questionnaire measured using a five-point Likert scale and analyzed
using Statistical Package for the Social Sciences (SPSS) version 25. The
analytical methods include validity testing, reliability testing, classical
assumption testing, multiple linear regression analysis, t-test, F-test,
and coefficient of determination analysis. The results indicate that
understanding halal regulations, perceptions of certification benefits,
and ecosystem support have a positive and significant influence on
halal compliance readiness. Among these factors, perceptions of
certification benefits show the largest reported regression coefficient,
followed by regulatory understanding and ecosystem support. The
regression model shows an Adjusted R? value of 0.576, indicating that
57.6% of variations in halal compliance readiness are explained by the
proposed variables. This study highlights the importance of
strengthening halal literacy, communicating the strategic value of
certification, and developing supportive institutional ecosystems to

accelerate halal compliance among MSMEs in Indonesia.
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INTRODUCTION

The halal industry has emerged as one of the fastest-growing sectors within the global

economy, driven by increasing consumer awareness regarding product safety, ethical consumption,
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quality assurance, and religious compliance (Fitri et al., 2022; Latifah et al., 2021). The expansion of
halal markets has extended beyond traditional food-related sectors into cosmetics, pharmaceuticals,
healthcare, tourism, and household products, creating significant economic opportunities for
countries with substantial Muslim populations. Indonesia, as the country with the largest Muslim
population worldwide, possesses considerable potential to become a leading global halal ecosystem
(Izzuddin & Adinugraha, 2022; Jailani et al., 2022; Yuniastuti & Pratama, 2023). However, realizing
this potential requires strong participation from Micro, Small, and Medium Enterprises (MSMEs),
which represent the backbone of Indonesia’s economic structure through their contribution to
employment creation, local economic development, and community-based entrepreneurship.
Despite their strategic position, many MSMEs continue to experience difficulties in adopting halal
standards due to limited regulatory knowledge, financial limitations, administrative complexity,
and insufficient access to institutional assistance.

The Indonesian government has introduced a comprehensive regulatory framework to
strengthen halal product assurance through Law No. 33 of 2014 concerning Halal Product Assurance
and subsequent policy developments that regulate mandatory halal certification implementation.
This regulatory transformation creates both opportunities and challenges for MSMEs, as halal
certification functions not only as a compliance mechanism but also as a strategic instrument for
enhancing consumer trust, improving product competitiveness, and expanding access to broader
markets (Lubis, 2019; Yuniastuti & Pratama, 2023). Nevertheless, the implementation of mandatory
halal certification requires MSMEs to develop adequate understanding regarding certification
procedures, regulatory obligations, and operational adjustments. Limited awareness of halal
regulations may hinder compliance because many MSMEs perceive certification as a complicated
process associated with additional financial costs, documentation requirements, and institutional
procedures. Therefore, regulatory understanding becomes a fundamental factor influencing
MSMEs’ preparedness in responding to halal certification policies.

Regulatory understanding represents an important determinant of halal compliance
readiness because business actors’ decisions are strongly influenced by their ability to interpret
regulatory requirements and recognize the strategic implications of compliance. MSMEs with better
knowledge of halal standards, certification mechanisms, and government requirements are more
likely to develop positive attitudes toward halal adoption and prepare organizational resources for
certification processes (Habib, 2021; Latifah et al., 2021; Pradana et al., 2024). Regulatory literacy
reduces uncertainty, improves perceived feasibility, and strengthens business confidence in
implementing halal practices. Previous studies have indicated that knowledge and awareness
significantly influence halal-related decision-making among business actors; however, empirical
investigations focusing on how regulatory understanding shapes MSMEs’ readiness toward halal
compliance remain relatively limited (Jelan et al., 2024; Quoquab et al., 2020). This condition indicates
the importance of examining regulatory knowledge as a behavioral antecedent of MSME halal
transformation.

In addition to regulatory understanding, MSMEs’ perceptions regarding the benefits of halal
certification represent another important factor affecting compliance readiness. Halal certification
provides potential economic and strategic advantages, including stronger consumer confidence,
improved brand credibility, enhanced market differentiation, and greater opportunities to access
domestic and international halal markets (Bux et al., 2022; Nasution, 2024; Putri et al., 2024). When
MSMEs perceive certification as a valuable business investment rather than merely an administrative

obligation, they are more likely to commit resources toward achieving compliance. Conversely,
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limited recognition of certification benefits may reduce motivation and delay participation in halal
certification programs (Disemadi & Putri, 2023; Wibowo et al., 2024). Thus, perceived certification
benefits represent a cognitive evaluation mechanism that influences how MSMEs assess the
relevance and value of halal compliance for their business sustainability.

Beyond internal business factors, the development of MSME halal compliance is also
influenced by the strength of the supporting ecosystem. The halal ecosystem involves various
stakeholders, including government agencies, halal certification institutions, universities, financial
institutions, industry associations, and community organizations that collectively provide resources,
knowledge, and facilitation mechanisms (Alamsyah et al., 2022; Marnita, 2024). Effective ecosystem
support can reduce structural barriers faced by MSMEs through training, mentoring, certification
assistance, financial access, and information dissemination. Considering the limited managerial and
organizational capacity of many MSMEs, external support mechanisms are necessary to enhance
their capability and confidence in fulfilling halal requirements. However, existing studies
predominantly emphasize consumer halal awareness and purchasing behavior, while limited
attention has been given to the ecosystem factors that facilitate MSMEs’ readiness to comply with
halal regulations.

Based on these research gaps, this study aims to examine the influence of halal regulatory
understanding, perceived certification benefits, and ecosystem support on halal compliance
readiness among MSMEs in Indonesia. This research contributes to the halal industry literature by
developing an integrated framework that combines regulatory knowledge, perceived strategic
value, and institutional support as multidimensional determinants of MSME compliance readiness.
The findings are expected to provide theoretical insights into halal adoption behavior and practical
implications for policymakers, certification authorities, and MSME development institutions in
designing more effective strategies to accelerate halal certification participation and strengthen

Indonesia’s halal ecosystem.

LITERATURE REVIEW
2.1 Halal Compliance Readiness among MSMEs

Halal compliance readiness refers to the capability and commitment of Micro, Small, and
Medium Enterprises (MSMEs) to fulfill halal standards and implement required procedures before
and after obtaining halal certification. This readiness involves awareness, regulatory knowledge,
resource availability, documentation practices, and operational alignment with halal principles
(Mujiatun et al., 2023). In the context of Indonesia’s mandatory halal certification policy, MSMEs
with higher compliance readiness are more likely to improve consumer trust, market access, and
business sustainability. However, many MSME:s still face challenges due to limited knowledge,
financial constraints, and unfamiliarity with certification mechanisms (Arifin, 2020; Nasution, 2024).
Therefore, understanding the factors influencing halal compliance readiness is important for
developing effective strategies to accelerate MSME participation in the halal ecosystem.
2.2 Understanding Halal Regulations

Understanding halal regulations refers to the extent to which MSMEs comprehend halal
standards, certification procedures, and legal obligations related to halal product assurance.
Regulatory knowledge helps business actors reduce uncertainty, recognize the importance of
compliance, and prepare operational adjustments required for certification (Aji, 2022; Lubis, 2019;
Nasution, 2024). MSMEs with better understanding of halal regulations are more likely to perceive

certification as a strategic opportunity and demonstrate stronger readiness to implement halal
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practices. Therefore, regulatory understanding is expected to positively influence halal compliance
readiness.
H1: Understanding halal regulations has a positive and significant influence on halal compliance
readiness among MSMEs in Indonesia.
2.3 Perceptions of Halal Certification Benefits

Perceptions of certification benefits refer to MSMEs’ evaluation of the advantages gained
from halal certification, including increased consumer trust, product reputation, market
opportunities, and business competitiveness. Positive perceptions encourage business actors to view
halal certification as a strategic investment rather than merely an administrative obligation (Bux et
al., 2022; Nasution, 2024). Based on the Theory of Planned Behavior, favorable attitudes toward
certification benefits can strengthen behavioral intention and encourage MSMEs to prepare for halal
compliance. Therefore, perceived certification benefits are expected to positively influence halal
compliance readiness.
H2: Perceptions of halal certification benefits have a positive and significant influence on halal
compliance readiness among MSMEs in Indonesia.
2.4 Ecosystem Support

Ecosystem support refers to the availability of external resources, institutional assistance,
and stakeholder collaboration that facilitate MSMEs in implementing halal compliance. Support
from government agencies, halal certification institutions, universities, financial institutions, and
industry organizations can provide training, consultation, information access, and certification
assistance (Alamsyah et al., 2022; Marnita, 2024). Such support helps MSMEs overcome limitations
in knowledge, resources, and operational capability. Based on institutional theory, external support
encourages organizations to adapt to regulatory requirements and strengthen their readiness to
adopt halal standards. Therefore, stronger ecosystem support is expected to positively influence
halal compliance readiness.
H3: Ecosystem support has a positive and significant influence on halal compliance readiness among
MSME:s in Indonesia.
2.5 Relationship Between Understanding Halal Regulations, Certification Benefits, Ecosystem

Support, and Halal Compliance Readiness

Halal compliance readiness among MSMEs is shaped by the interaction between regulatory
understanding, perceived certification benefits, and ecosystem support. Regulatory understanding
provides the knowledge foundation that enables MSMEs to recognize compliance obligations and
prepare necessary operational adjustments, while positive perceptions of certification benefits
strengthen motivation to adopt halal standards. Ecosystem support provides external resources and
institutional assistance that facilitate the implementation process (Izzuddin & Adinugraha, 2022;
Jailani et al., 2022; Yuniastuti & Pratama, 2023). Together, these factors represent cognitive,
motivational, and institutional dimensions that explain MSMEs’ preparedness toward halal
compliance. Therefore, the following hypotheses are proposed:
H4: Understanding halal regulations, perceptions of certification benefits, and ecosystem support

simultaneously influence halal compliance readiness among MSMEs in Indonesia.

METHODS
This study employs a quantitative explanatory approach to examine the influence of
understanding halal regulations, perceptions of certification benefits, and ecosystem support on

halal compliance readiness among Micro, Small, and Medium Enterprises (MSMEs) in Indonesia.
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The research model consists of three independent variables, namely understanding halal regulations
(X1), perceptions of certification benefits (X2), and ecosystem support (X3), with halal compliance
readiness (Y) as the dependent variable. Data were collected from 150 MSME owners or managers
selected through purposive sampling. Eligible respondents were owners or managers directly
involved in business operations and had sufficient knowledge related to halal products or halal
certification to provide informed responses. A structured questionnaire using a five-point Likert
scale was applied to measure each research variable.

The collected data were analyzed using statistical procedures to examine the relationships
between variables and test the proposed hypotheses. The conceptual basis of the measurement
indicators was drawn from the literature reviewed in Sections 2.1-2.4 on halal compliance readiness,
regulatory understanding, perceived certification benefits, and ecosystem support (Mujiatun et al.,
2023). The indicators were organized into the four constructs presented in Table 1. This research
design provides an empirical framework for assessing the factors that influence MSMEs’
preparedness toward halal compliance and contributes to understanding the mechanisms that
support halal certification adoption in Indonesia. In reporting the regression results, standardized
Beta coefficients are not presented separately; comparisons are therefore described using the

reported regression coefficients rather than standardized effect sizes.

Table 1. Research Variables and Indicators

Variable Definition Indicators
Understanding The extent to which MSME actors Knowledge of halal regulations;
Halal Regulations understand halal laws, understanding of certification
(X1) certification procedures, and procedures; awareness of halal
halal compliance requirements. obligations; understanding of halal
standards
Perceptions of MSMEs’ evaluation regarding the Increased consumer trust; improved
Certification advantages obtained from halal business reputation; expanded market
Benefits (X2) certification implementation. opportunities; increased
competitiveness
Ecosystem Support External assistance and Government facilitation; training and
(X3) institutional support received by mentoring; certification assistance;
MSMEs in implementing halal access to information and institutional
compliance. collaboration
Halal Compliance The level of MSMEs” Commitment to halal -certification;

Readiness (Y)

preparedness and willingness to
fulfill  halal

certification requirements.

standards and

preparation of halal documentation;

willingness to adjust production

processes; readiness to comply with

halal requirements

Each indicator was measured using multiple questionnaire items based on a five-point
Likert scale, where higher scores indicate stronger agreement regarding the measured constructs.
Before hypothesis testing, the research instrument was evaluated through validity and reliability
tests to ensure measurement accuracy and consistency. Validity testing was conducted using
Pearson Product Moment correlation analysis, while reliability testing applied Cronbach’s Alpha

with a minimum acceptable value of 0.70. The collected data were analyzed using SPSS version 25
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through descriptive statistics, classical assumption tests (Ghozali, 2018), and multiple linear
regression analysis to examine the influence of understanding halal regulations, perceptions of
certification benefits, and ecosystem support on halal compliance readiness. Hypothesis testing was
performed using t-tests, F-tests, and the coefficient of determination (R?) to evaluate partial effects,

simultaneous effects, and the explanatory capability of the research model.

RESULTS AND DISCUSSION
4.1 Respondent Characteristics

This study involved 150 MSME owners or managers from various business sectors in
Indonesia. The characteristics of respondents were analyzed based on business sector, business age,
and halal certification status. The respondent profile provides an overview of the background

conditions of MSMEs involved in this research.

Table 2. Characteristics of Respondents

Characteristics Category Frequency  Percentage (%)
Business Sector Food and Beverage 82 54.7
Fashion and Apparel 21 14.0
Cosmetics and Personal Care 18 12.0
Household Products 15 10.0
Other Sectors 14 9.3
Business Age <3 years 37 247
3-5 years 49 32.7
>5 years 64 42.6
Halal Certification Status Already Certified 46 30.7
In Certification Process 38 25.3
Not Yet Certified 66 44.0

Table 2 presents the characteristics of the 150 MSME respondents based on business sector,
business age, and halal certification status. The majority of respondents operate in the food and
beverage sector, accounting for 82 businesses (54.7%), followed by fashion and apparel (14.0%),
cosmetics and personal care (12.0%), household products (10.0%), and other sectors (9.3%).
Regarding business age, most MSMEs have operated for more than five years (42.6%), followed by
those operating for 3-5 years (32.7%) and less than three years (24.7%), indicating that the
respondents are predominantly established business actors. In terms of halal certification status, 66
MSMEs (44.0%) have not yet obtained certification, 46 MSMEs (30.7%) are already certified, and 38
MSMEs (25.3%) are currently undergoing the certification process. These findings indicate that a
substantial proportion of MSMEs remain in the transition stage toward halal compliance,
highlighting the importance of factors that support their readiness to fulfill halal certification
requirements.

4.2 Descriptive Statistics of Research Variables

Descriptive statistical analysis was conducted to identify the respondents’ perceptions

regarding the research variables. The analysis includes minimum value, maximum value, mean, and

standard deviation.

Table 3. Descriptive Statistics
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Variable Min Max Mean Standard Deviation
Understanding Halal Regulations (X1) 2.40 5.00 4.12 0.61
Perceptions of Certification Benefits (X2) 2.60 500 4.25 0.58
Ecosystem Support (X3) 2.20 500 3.89 0.67
Halal Compliance Readiness (Y) 2.50 500 4.18 0.63

Table 3 presents the descriptive statistics of the research variables, including minimum,
maximum, mean, and standard deviation values. The results indicate that all variables have
relatively high mean values, suggesting positive perceptions among MSME respondents regarding
halal compliance factors. Understanding halal regulations (X1) has a mean value of 4.12 with a
standard deviation of 0.61, while perceptions of certification benefits (X2) obtain the highest mean
value of 4.25 with a standard deviation of 0.58. Ecosystem support (X3) shows a mean value of 3.89
and a standard deviation of 0.67, indicating relatively lower perceptions compared with other
variables. Meanwhile, halal compliance readiness (Y) records a mean value of 4.18 with a standard
deviation of 0.63. These findings indicate that MSMEs generally demonstrate strong awareness,
positive perceptions, and readiness toward implementing halal compliance requirements.

4.3 Validity Test

Validity testing was conducted using Pearson Product Moment correlation analysis. The
validity criteria were determined based on the comparison between r-count and r-table values. With
150 respondents and a significance level of 5%, the r-table value is 0.160. All questionnaire items are

considered valid when the correlation coefficient exceeds this value.

Table 4. Validity Test Results

Variable Item Correlation Value (r-count) r-table  Result
Understanding Halal Regulations X1.1 0.721 0.160 Valid
X1.2 0.764 0.160 Valid
X1.3 0.812 0.160 Valid
X1.4 0.785 0.160 Valid
Certification Benefits Perception X2.1 0.756 0.160 Valid
X2.2 0.823 0.160 Valid
X2.3 0.791 0.160 Valid
X2.4 0.748 0.160 Valid
Ecosystem Support X3.1 0.734 0.160 Valid
X3.2 0.779 0.160 Valid
X3.3 0.805 0.160 Valid
X3.4 0.716 0.160 Valid
Halal Compliance Readiness Y1 0.801 0.160 Valid
Y2 0.836 0.160 Valid
Y3 0.794 0.160 Valid
Y4 0.822 0.160 Valid

Table 4 presents the validity test results for each research instrument item. The validity
analysis was conducted by comparing the correlation value (r-count) of each item with the r-table

value of 0.160 at a significance level of 5%. The results indicate that all questionnaire items across the
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four research variables have r-count values exceeding the r-table value, with values ranging from
0.716 to 0.836. Specifically, all indicators for understanding halal regulations (X1), perceptions of
certification benefits (X2), ecosystem support (X3), and halal compliance readiness (Y) are
categorized as valid. These findings confirm that each measurement item adequately represents its
respective construct and is appropriate for further statistical analysis.
4.4 Reliability Test

Reliability testing was conducted using Cronbach’s Alpha coefficient. A construct is
considered reliable when the Cronbach’s Alpha value exceeds 0.70.

Table 5. Reliability Test Results

Variable Cronbach’s Alpha  Standard Value Result

Understanding Halal Regulations (X1) 0.821 0.70 Reliable
Perceptions of Certification Benefits (X2) 0.847 0.70 Reliable
Ecosystem Support (X3) 0.816 0.70 Reliable
Halal Compliance Readiness (Y) 0.861 0.70 Reliable

Table 5 presents the reliability test results for each research variable based on Cronbach’s
Alpha values. The results indicate that all constructs have Cronbach’s Alpha values exceeding the
minimum standard value of 0.70, demonstrating strong internal consistency of the measurement
instruments. Understanding halal regulations (X1) obtains a Cronbach’s Alpha value of 0.821,
perceptions of certification benefits (X2) records 0.847, ecosystem support (X3) achieves 0.816, and
halal compliance readiness (Y) obtains the highest value of 0.861. These findings confirm that all
questionnaire items consistently measure their respective constructs and are reliable for further
statistical analysis.
4.5 Classical Assumption Test
451  Normality Test

The normality test was conducted using the Kolmogorov-Smirnov test to determine
whether the residual values follow a normal distribution pattern. The results show a test statistic
value of 0.071 with a significance value of 0.200, which exceeds the threshold value of 0.05. This
indicates that the residual data are normally distributed, confirming that the regression model
satisfies the normality assumption and is appropriate for further statistical analysis.
452  Multicollinearity Test

Table 6. Multicollinearity Test Results

Variable Tolerance VIF Decision

Understanding Halal Regulations (X1) 0.672 1.488  No Multicollinearity
Certification Benefits Perception (X2) 0.615 1.626  No Multicollinearity
Ecosystem Support (X3) 0.704 1421  No Multicollinearity

Table 6 presents the multicollinearity test results for the independent variables in the
regression model. The analysis was conducted using tolerance and Variance Inflation Factor (VIF)
values to determine whether correlation problems exist among independent variables. The results
show that understanding halal regulations (X1) has a tolerance value of 0.672 and VIF value of 1.488,
perceptions of certification benefits (X2) have a tolerance value of 0.615 and VIF value of 1.626, while
ecosystem support (X3) obtains a tolerance value of 0.704 and VIF value of 1.421. All variables have
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tolerance values above 0.10 and VIF values below 10, indicating that the regression model does not
experience multicollinearity problems and is suitable for further analysis.
4.6 Multiple Linear Regression Analysis

Multiple regression analysis was conducted to examine the influence of understanding halal

regulations, perceptions of certification benefits, and ecosystem support on halal compliance

readiness.
Table 7. Multiple Linear Regression Results
Variable Regression Coefficient () t-value  Sig.
Constant 0.842 2.115 0.036
Understanding Halal Regulations (X1) 0.286 4.327 0.000
Certification Benefits Perception (X2) 0.341 5.126 0.000
Ecosystem Support (X3) 0.219 3.482 0.001

Based on Table 7, the multiple linear regression analysis shows that all independent
variables have positive coefficients, indicating that increases in understanding halal regulations,
perceptions of certification benefits, and ecosystem support contribute to higher halal compliance
readiness among MSMEs. The largest reported regression coefficient is observed for perceptions of
certification benefits (0.341), followed by understanding halal regulations (0.286) and ecosystem
support (0.219). The hypothesis testing results confirm that all proposed hypotheses are supported,
where understanding halal regulations significantly influences halal compliance readiness (t =4.327;
p < 0.05), perceptions of certification benefits show the largest reported coefficient and a significant
influence (t = 5.126; p < 0.05), and ecosystem support also demonstrates a significant positive effect
(t=3.482; p <0.05). These findings indicate that MSMEs’ readiness to implement halal compliance is
strengthened by adequate regulatory knowledge, recognition of certification advantages, and
effective institutional support mechanisms.

4.7 Simultaneous Test and Coefficient of Determination

Table 8. F-Test and R2 Results

Analysis Value
F-value 68.425
Sig. F 0.000
R Square 0.585
Adjusted R Square 0.576

The F-test results indicate that understanding halal regulations, perceptions of certification
benefits, and ecosystem support simultaneously have a significant influence on halal compliance
readiness (F = 68.425; p < 0.05), confirming that H4 is accepted. Furthermore, the coefficient of
determination (Adjusted R?) value of 0.576 shows that 57.6% of the variation in halal compliance
readiness can be explained by the three independent variables included in the model, while the
remaining 42.4% is influenced by other factors outside the research framework, such as financial
capability, business scale, managerial commitment, and market demand. These results demonstrate
that the proposed model provides substantial explanatory power in understanding the determinants
of MSMEs’ readiness toward halal compliance.

4.8 Discussion
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The first hypothesis confirms that understanding halal regulations significantly influences
halal compliance readiness among MSMEs in Indonesia. This finding indicates that regulatory
knowledge serves as a fundamental factor enabling MSMEs to recognize certification obligations,
understand compliance procedures, and adjust their operational activities according to halal
standards. MSMEs with stronger regulatory understanding are more capable of reducing
uncertainty and preparing the necessary resources for halal certification, while limited knowledge
may hinder their willingness to adopt halal practices (Nasution, 2024; Wibowo et al., 2024). This
result reinforces the role of regulatory literacy as a cognitive foundation of compliance readiness
within the integrated model tested in this study.

The second hypothesis demonstrates that perceptions of certification benefits have the
largest reported regression coefficient in relation to halal compliance readiness. This finding
indicates that MSMEs are more likely to pursue halal compliance when they perceive certification as
providing strategic advantages, including increased consumer trust, stronger product reputation,
and wider market opportunities (Bux et al., 2022). The results suggest that halal certification should
be positioned not only as a regulatory requirement but also as a business strategy that supports
competitiveness and sustainability (Yazid et al., 2020; Yuniastuti & Pratama, 2023). Positive
perceptions encourage MSME:s to allocate resources and make operational adjustments required for
compliance. This finding highlights the motivational dimension of readiness by showing the relative
prominence of perceived strategic value within the estimated model.

The third hypothesis confirms that ecosystem support significantly influences halal
compliance readiness, indicating the importance of external assistance in facilitating MSMEs’
transition toward halal compliance. Support from government institutions, certification bodies,
universities, and industry associations through training, mentoring, and certification facilitation
helps MSMEs overcome technical and administrative barriers (Marnita, 2024). The simultaneous
influence of all variables demonstrates that halal compliance readiness is a multidimensional process
involving knowledge, motivation, and institutional support. Therefore, strengthening regulatory
literacy, communicating certification benefits, and developing supportive halal ecosystems are
necessary approaches to accelerate halal compliance among MSMEs in Indonesia. The contribution
of this study lies in examining this institutional dimension together with regulatory knowledge and

perceived certification benefits in one empirical model.

CONCLUSION

This study examines the influence of understanding halal regulations, perceptions of
certification benefits, and ecosystem support on halal compliance readiness among MSMEs in
Indonesia. The findings demonstrate that all proposed variables significantly affect MSMEs’
readiness to fulfill halal compliance requirements. Regulatory understanding positively contributes
to compliance readiness by enabling MSMESs to recognize halal standards, certification procedures,
and regulatory obligations. Perceptions of certification benefits show the largest reported regression
coefficient, indicating that MSMEs are more motivated to adopt halal standards when certification
is perceived as a strategic opportunity to enhance consumer trust, business reputation, and market
access. Furthermore, ecosystem support plays an important role in facilitating MSMEs through
training, mentoring, information access, and certification assistance. The combined influence of these
factors explains 57.6% of the variation in halal compliance readiness, indicating that knowledge,
perceived value, and institutional support are important elements in accelerating halal certification

adoption among MSMEs. The study contributes by integrating these cognitive, motivational, and
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institutional dimensions within a single empirical model of MSME halal compliance readiness. The
findings imply that stakeholders should strengthen halal education, improve certification
facilitation, and develop collaborative ecosystems, while future research may consider additional
factors such as financial capability, technological readiness, managerial commitment, and

competitive pressure to provide a broader understanding of halal compliance behavior.

REFERENCES

Aji, R. H. S. (2022). Education Investment In Economic Growth Following Provinces In Indonesia In 2014-2020.
Islamic Banking: Jurnal Pemikiran Dan Pengembangan Perbankan Syariah, 8(1), 163-180.

Alamsyah, A., Hakim, N., & Hendayani, R. (2022). Blockchain-based traceability system to support the
Indonesian Halal Supply Chain Ecosystem. Economies, 10(6), 134.

Arifin, R. (2020). Legal Analysis of Halal Product Guarantee for Development of Small and Medium Enterprises
(SMEs) Business in Indonesia. Jurnal Hukum Islam, 121-136.

Bux, C., Varese, E., Amicarelli, V., & Lombardi, M. (2022). Halal food sustainability between certification and
blockchain: A review. Sustainability, 14(4), 2152.

Disemadi, H. S., & Putri, A. S. A. (2023). Preserving Spiritual Rights through Halal Certification for MSME
Products: Voluntary vs. Mandatory. Jurnal Mediasas: Media Ilmu Syari’ah Dan Ahwal Al-Syakhsiyyah, 6(2),
80-99.

Fitri, M., Nuha, S. A. A., & Nurudin, N. (2022). Increasing Marketing Performance Through Customer
Orientation, Competitor Orientation and Product Innovation. Journal of Digital Marketing and Halal
Industry, 4(2), 59-74.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan  Program IBM  SPSS 25 edisi 9.
https://www.semanticscholar.org/paper/1a2861a8fb4278ba61ea21814da4ec00b21a96cb

Habib, M. A. F. (2021). Kajian Teoritis Pemberdayaan Masyarakat Dan Ekonomi Kreatif. Journal of Islamic
Tourism, Halal Food, Islamic Traveling, and Creative Economy, 1(2), 106-134. https://doi.org/10.21274/ar-
rehla.v1i2.4778

Izzuddin, M., & Adinugraha, H. H. (2022). A LITERATURE REVIEW POTENTIAL DEVELOPMENT OF
HALAL INDUSTRY IN INDONESIA. LIKUID: Jurnal Ekonomi Industri Halal, 2(1).

Jailani, N., Ismanto, K., & Adinugraha, H. H. (2022). AN OPPORTUNITY TO DEVELOP HALAL FASHION
INDUSTRY IN INDONESIA THROUGH E-COMMERCE PLATFORM. Tadayun: Jurnal Hukum Ekonomi
Syariah, 3(2), 121-132.

Jelan, Z. A., Pratiwi, A, & Isnaeni, P. D. (2024). Halal meat production in the modern era: Concepts and
applications. Technological Innovations in Tropical Livestock Development for Environmental Sustainability and
Food Security, 1-6.

Latifah, S. N., Wijayanti, W., & Utami, E. M. (2021). The Effect of the Application of Total Quality Management,
Supply Chain Management, and Entrepreneurship Orientation on Operational Performance. Journal of
Digital Marketing and Halal Industry, 3(1), 63-72. https://doi.org/10.21580/jdmhi.2021.3.1.7441

Lubis, A. I. F. (2019). Development Model of Halal Fashion Industry In Indonesia. INTERNATIONAL HALAL
CONFERENCE & EXHIBITION 2019 (IHCE), 1(1), 206-214.

Marnita, M. (2024). Directions for the Development of the Halal Ecosystem in Public Policy: A Study of Islamic
Law and Legislation in Indonesia. Al-Ishlah: Jurnal Ilmiah Hukum, 27(2), 156-177.

Mujiatun, S., Trianto, B., Cahyono, E. F., & Rahmayati. (2023). The Impact of Marketing Communication and
Islamic Financial Literacy on Islamic Financial Inclusion and MSMEs Performance: Evidence from Halal
Tourism in Indonesia. Sustainability, 15(13), 9868.

Nasution, E. N. (2024). REGULATION AND IMPLEMENTATION OF HALAL CERTIFICATION IN
INDONESIAN FASHION PRODUCTS (An Analytical Study of Law No. 33 of 2014 on Halal Product
Assurance). Pena Justisia: Media Komunikasi Dan Kajian Hukum, 23(2), 1542-1556.

Pradana, A. F. K,, Hidayat, M. Y., Sugiyat, S., & Nafi'Hasbi, M. Z. (2024). Legal Protection for Muslim
Consumers Regarding Halal Food Certification in Law Number 33 of 2014 (Gazetted). Al-Amuwal: Journal

Vol. 1, No. 01, September 2026: pp. 01-12



Journal of Islamic Business Ethics and Responsible Management 12

of Islamic Economic Law, 9(1), 91-109.

Putri, I, Syukerti, N., Mulyadi, A. I, & Dendi, D. (2024). Implementation Of Palembang City Government
Programs In Digital Marketing Transformation And Halal Certification. KOMUNIKA, 7(1).

Quoquab, F., Mohamed Sadom, N. Z., & Mohammad, J. (2020). Driving customer loyalty in the Malaysian fast
food industry. Journal of Islamic Marketing, 11(6), 1367-1387. https://doi.org/10.1108/JIMA-01-2019-0010

Wibowo, D. E,, Prematura, A. M., Aditya, A., Maulana, ]., Kunantiyorini, A., Taufik, T., Suryani, S., & Soeharto,
A. (2024). The Implementation of the Indonesian Council of Ulama (Mui) Halal Certification to Msme
Products to Realize Consumer Protection. KnE Social Sciences, 511-521.

Yazid, F., Kamello, T., Nasution, Y., & Ikhsan, E. (2020). Strengthening Sharia Economy Through Halal Industry
Development in Indonesia. International Conference on Law, Governance and Islamic Society (ICOLGIS 2019),
86-89.

Yuniastuti, V., & Pratama, A. A. (2023). Portraits and Challenges of Indonesia’s Modest Fashion Industry on the
Halal Industry Competition in the World. Indonesian Journal of Halal Research, 5(1), 21-29.

Vol. 1, No. 01, September 2026: pp. 01-12



